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Abstract  

The literature review was conducted systematically, following a rigorous process to address specific 

research questions. The review procedure was designed to provide guidance and minimize researcher 

bias. It outlined the study selection process, including inclusion and exclusion criteria, research 

questions, search methods, quality evaluation, and data extraction and synthesis. The Scopus database 

was utilized for this systematic literature review, and a comprehensive search was conducted to 

identify relevant studies. We used the Kitchenham systematic literature review (SLR) method required 

to process metadata at the time of processing this SLR, and PRISMA guidelines for reporting systematic 

literature reviews and meta-analyses. Additionally, VOSviewer analysis was employed to gather data 

on the sources used by individuals and organizations to access information about fintech products and 

services, and to understand their influence on acceptance behaviour. A total of 850 publications were 

identified and screened, with 70 fintech customer acceptance studies meeting the inclusion and 

exclusion criteria. These studies were published between 2012 and 2022 and were limited to Scopus 

indexed journals. To maintain focus, specific research questions (RQ) were developed, and data were 

gathered accordingly to address each RQ while adhering to quality standards. Reviews and quality 

checklists were used to extract relevant data, prioritizing the most comprehensive publication when 

multiple sources reported the same data. The primary studies analysed indicated that research into 

fintech acceptability spans various scientific disciplines, including computer science, information 

technology, business management and marketing. The technology acceptance model (TAM) emerged 

as the most used approach for measuring user acceptance of fintech services, as identified in 43 out of 

70 publications. Furthermore, several researchers have incorporated additional factors such as 

performance, social influence, cultural and religious values, knowledge, and service quality to enhance 

the understanding of fintech acceptance. 
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1 Introduction 

Numerous studies utilizing empirical methodologies have been carried out to investigate the impact of 

consumer behaviour on perceived risk and advantages on the intention to use fintech services. Various 

kinds of perceived benefits have been identified as important factors in determining customer behaviour 

towards digital finance adoption (Kathiravan et al., 2021; Lubis et al., 2021). This literature review aims to: 

(1) determine the current fintech user behaviour; (2) identify what factors influence users in choosing and 

using fintech services; (3) identify the most widely used theory to evaluate service user acceptance; (4) 

propose theory improvements for fintech customer acceptance; and (5) find out how acceptance of fintech 

services affects a generation (in this article we use Generation Z as a case study). 

We used the Kitchenham (Kitchenham & Charters, 2007) systematic literature review (SLR) method 

required to process metadata at the time of processing this SLR. Additionally, we adhered to the PRISMA 

(Preferred Reporting Items for Systematic Reviews and Meta-Analyses) guidelines, which serve as a 

standardized set of principles for reporting systematic literature reviews and meta-analyses (Liberati et 

al., 2009). By following the PRISMA guidelines, we aimed to ensure a transparent, reliable and replicable 

approach to reporting our systematic review and meta-analysis. Adherence to PRISMA can contribute to 

enhancing the overall quality of these types of studies. Furthermore, this article aims to delve deeper into 

the utilization of the SLR method employed by past researchers (Kotarba, 2016; Utami et al., 2021). 

Previous research into the adoption of fintech by customers has primarily focused on specific 

communities, such as individual countries, or specific types of fintech, such as sharia-compliant fintech. 

These studies have made generalized observations about customer behaviour within these contexts (Alam 

et al., 2022; Rahim et al., 2022; Shaikh et al., 2020; A. K. Singh & Sharma, 2022). On the other hand, fintech 

has emerged as a promising avenue for enhancing financial services over the past decade. This 

development has instilled hope in both low-income and developing economies, as they seek to leverage 

fintech opportunities to drive sustained progress on their financial markets (Bazarbash & Beaton, 2020). 

Currently, fintech can be an attraction for customers because it offers easier and more effective solutions 

(Fu & Mishra, 2022; Song & Thakor, 2010). An illustration of this is the implementation of fintech 

incorporating the branchless banking concept. This service model offers a financial system without 

physical branches, making it accessible to individuals residing in rural areas (Saputra & Supangkat, 2018). 

Within this model, individuals have the option to deposit a specific amount of money into their mobile 

wallet, which serves as a virtual wallet service provided by selected service providers (Hiew et al., 2022).  

However, it is important to note that profiles of potential customers are often built on limited information, 

which can lead to customers not always benefiting from the most competitive products or services 

available (Chan, 2022). Fintech and big tech credit are more developed in countries with higher GDP per 

capita (at a declining rate), where banking sector mark-ups are higher and where banking regulation is 

less stringent (Cornelli et al., 2020). In less stable and highly concentrated banking sectors, research has 

found evidence showing that fintech could act as substitute to bank credit (Hodula, 2022). Nowadays, P2P 

platforms even operate as a substitute or complement to banks on the consumer credit market (Tang, 

2019). 

On the other hand, the primary users of fintech services are currently dominated by the younger generation, 

commonly referred to as Generation Z or Gen Z (Daqar et al., 2020; Safarudin et al., 2020). Gen Z individuals 

are currently aged between 10 and 25, born between 1997 and 2012. Numerous studies indicate that Gen Z is 

the most anxious generation to date (Rosariana, 2021). As the youngest generation, Gen Z is just entering the 

formal education system or joining the workforce. They tend to be more socially active in the virtual world 

rather than the real world. Gen Z shares some similarities with Generation Y and Generation X, but what sets 

them apart is their ability to multitask, such as using social media on smartphones, browsing on PCs, and 

listening to music with headphones, all simultaneously (Rodiana, 2020). 
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2 Methods 

2.1 Review methods 

SLR is a study concept using a lot of literature, which is widely adopted for research in fields relevant to 

the research field, within this scope is the adoption of fintech and is useful for determining the state-of-

the-art research topics, until research gaps can be found (Kitchenham & Charters, 2007). We created 

inclusion and exclusion criteria for this review and how studies were grouped for the syntheses. 

Table 1. Criteria for systematic review document inclusion and exclusion. 

Criterion Criterion dimension 

Inclusion 

1. Article is indexed in Scopus database.  

2. Article simultaneously cites the phrases "Fintech" and "Acceptance" in title, abstract 

or keywords. 

3. Article simultaneously cites the phrases "Fintech" and "Adoption" in title, abstract or 

keywords. 

4. Article simultaneously cites the phrases "Fintech" and "Behaviour" in title, abstract or 

keywords. 

5. Article was published between 2012 and 2022. 

Exclusion 

1. Document text not wholly written in English. 

2. Text qualifies as either an article, editorial or review. 

3. Record is older than ten years. 

4. Record is not a part of Tier Q1, Q2, Q3, or Q4. 

5. Text fails to meet the relevance criterion, which considers factors including 

accessibility, methodological restrictions, applicability of findings and coherence. 

 

During the process of conducting the SLR, we opted to utilize the Scopus database as the primary 

information source. The choice of Scopus was made due to its widely recognized reputation as a highly 

extensive and inclusive database for indexing journals on a global scale. Several factors influenced our 

decision to select Scopus as a reliable and appropriate reference tool for this research. Notable advantages 

of employing Scopus include its extensive coverage, offering a wide range of high-quality content, the 

ability to conduct citation analysis and its user-friendly interface (Mengist et al., 2020). 

To highlight the theoretical convergence points in the articles, we streamlined the in-formation we found. 

The Kitchenham technique was employed to categorize the conceptual findings of the review, and it may 

also be possible to build a model with an examination of the studies that were created analytically. By 

using this approach, we were able to develop a conceptual framework for this issue with theoretical nodes 

that considered the development of effects of the fintech phenomenon on institutional theory. 

Our data collection process was guided by the PRISMA guidelines (refer to the Appendix), which ensured 

transparency and consistency in identifying and defining the variables of interest. The methods used to 

collect data from reports were outlined following the PRISMA methodology. To ensure accuracy and 

reliability, two independent reviewers conducted the data collection. Through systematic extraction of 

data on participant characteristics, intervention details and funding sources, and addressing missing or 

unclear information using assumptions, our aim was to provide a comprehensive overview of the 

collected data (Page et al., 2021). PRISMA was chosen above other existing protocols because it is widely 

used in many areas and is recognized for being comprehensive, improving the accuracy and transparency 

of literature reviews (Bao & Roubaud, 2022).  

These methods involved multiple steps to ensure accuracy, consistency and transparency in the data 

collection process. The PRISMA method is outlined in Figure 1. The requirements for an SLR are 
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determined in the first phase (Step 1). The goals for conducting the SLR were covered in the Introduction. 

Then, the systematic reviews that have already been conducted on consumer approval of fintech activity 

were found and evaluated. The review procedure was created to provide direction for conducting the 

review and to lessen the chance of researcher bias (Step 2). It specified the study selection procedure with 

inclusion and exclusion criteria, the research questions, the search method, the quality evaluation and, 

ultimately, the data extraction and synthesis process (Step 3). 

 

Figure 1. Flow chart of study selection SLR process using PRISMA. 

2.2 Research questions 

In this research, we made use of AI tools to gain valuable perspectives while formulating our research 

questions. Specifically, we employed natural language processing (NLP) algorithms and the AI Chat GPT to 

analyse an extensive collection of textual data pertaining to our research topic. The AI Chat GPT, a generative 

pre-trained transformer, was utilized to extract insights into emerging trends and subjects within the scope and 

coverage of our study, aligned with the PICOC (Population, Intervention, Comparison, Outcome and Context) 

framework. By inputting pertinent keywords, the AI Chat GPT generated responses that refined our research 

questions and ensured comprehensive coverage. We further validated the AI-generated insights through 

manual data analysis and cross-referencing with existing literature. The integration of the AI Chat GPT 

complemented traditional methods, enhancing the comprehensiveness and depth of our study, leading to more 

robust findings and recommendations. Additionally, we gathered insights from diverse sources, including 

"population trends in fintech", " influence of fintech on customer behaviour", "comparisons between fintech 

and traditional method acceptance", "techniques for fintech adoption analysis" and the "context of fintech 

study", further enriching our research exploration. The Population, Intervention, Comparison, Outcomes and 

Context (PICOC) criteria were used to create them. The PICOC structure of the research topics is displayed in 

Table 2. 
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Table 2. PICOC structure. 

Structure Scope and coverage 

Population fintech, internet, digital finance, information system 

Intervention modelling, acceptance, behaviour, adoption, method, technique 

Comparison TAM, UTAUT, ServQual, TBP , TRB 

Outcomes successful model acceptance, technology behaviour 

Context studies in digital finance perception 

 

The research questions in this article are as follows: 

RQ1: Which journal is the most significant publication for customer acceptance on fintech? 

RQ2: What theory adoption approaches are used most often for fintech acceptance? 

RQ3: What are the factors or constructs that most influence customer behaviour in fintech 

acceptance? 

RQ4: What theory improvements are proposed for fintech customer acceptance? 

RQ5: What publications discuss fintech adoption by Gen Z?  

 

Figure 2. Mind map of systematic literature review. 

We used the inclusion standards listed in Table 2 to answer the research question. By using the "AND" 

operator with the phrases "fintech", "adoption", "customer behaviour" and "acceptance" in the main search 

strategy, we were able to locate articles, editorials and reviews in the Scopus database. These were chosen 

based on the document selection criteria and their credibility. While well-established procedures can be 

briefly stated and properly attributed, protocols should be defined in length. Figure 2 displays the 

fundamental mind map for the comprehensive literature review (Wahono, 2016). The main goal of this 

systematic literature review is to identify customer acceptance behaviour regarding financial technology 

services. 
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2.3 Data collection process 

In this literature review, we examined trends, approaches and methods for improving external 

construction research between 2012 and 2022. Following the PRISMA guidelines, we defined specific 

outcomes on which we sought to obtain data for this study. These outcomes were predetermined based 

on our research objectives and questions. To evaluate the risk of bias in the included studies, we employed 

specific methods in accordance with the PRISMA guidelines. This assessment involved assessing the 

internal validity and quality of each study. Initially, we identified 850 publications that met the 

predetermined criteria, which were then narrowed down to 70 publications from Scopus indexed journals. 

Among these, 40% were categorized as Q1, including journals such as Journal of Behaviour and 

Information Technology, International Journal of Human-Computer Interaction, Internet Research, 

Computers in Human Behaviour, Technological Forecasting and Social Change, and Technology for 

Society. Additionally, 36% fell under Q2 and included journals such as Journal of Global Information 

Management, Journal of High Technology Management Research and Journal of Islamic Marketing. 

Finally, 20% were classified as Q3 and included journals such as Banks and Bank Systems, International 

Journal of Electronic Commerce Studies, International Journal on Advanced Science Engineering, and 

Information Technology. The distribution of quartiles of articles based on journals is shown below. 

 

Figure 3. Quartile distribution of journals for this article. 

2.4 Data extraction and reporting 

The data needed to answer the research questions raised by this review are taken from the chosen primary 

studies. The data extraction form was completed for every one of the 70 primary studies that were chosen. 

The primary studies that provided the information required to address the study questions were the focus 

of the data extraction form. We gathered all the data necessary to address the RQ and the study quality 

standards. Data from reviews and quality checklists can both be provided in the same manner. We referred 

to the most thorough publication if there were multiple ones reporting the same data. We used the GRADE 

(Grading of Recommendations, Assessment, Development and Evaluation) approach to assess the 

certainty of evidence (Guyatt, 2008). It involves evaluating the quality of individual studies and 

considering factors such as risk of bias, imprecision, inconsistency, indirectness and publication bias. 

GRADE provides a framework to assign a level of certainty to the body of evidence, which can range from 

high to very low. The various steps in this approach are interconnected and may not follow a strict 

sequential order. It begins by framing the research question using the PICOC criteria and continues with 

a systematic search to identify all relevant evidence pertaining to the topic at hand. 
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Figure 4. Overview of GRADE approach. Source: (Rafiq & Boccia, 2018). 

2.5 Data analysis 

All the papers pertaining to the fintech research trend were subjected to a keyword mapping exercise. We 

identified terms that frequently arose using the VOSviewer program, including fintech, usage, approach, 

process, finance, risk, need, problem, adoption and investment. We assessed selective outcome reporting: 

evaluating whether studies selectively report outcomes can also help identify reporting biases. This 

involves comparing pre-specified outcomes in the study protocol or registration of reported outcomes in 

the published studies. Any discrepancies may indicate selective reporting of outcomes. The analysis of 

VOSviewer may be applied to studies on consumer acceptability of fintech. The adoption of fintech in 

terms of technology and data analysis, such as blockchain, is the subject of extensive research (Frederiks 

et al., 2022; Ku-Mahamud et al., 2019; Kuo Chuen, 2017) and machine learning (Almuzaini et al., 2022; 

Chen & Chang, 2021; Warjiyono et al., 2019) 

3 Results 

3.1 RQ1: Significant journal publications 

Based on Figure 1, 70 primary studies that examine customer behaviour acceptance in fintech are 

considered in this literature study. The distribution over the years is presented to demonstrate how 

consumer behaviour changes over time in relation to fintech interest. Figure 5 displays a brief history of 

the distribution studies through the years. More studies have been published since 2012, indicating that 

there are now more recent and pertinent studies included. Additionally, Figure 5 demonstrates how 

current research into consumer behaviour and fintech acceptance is still highly relevant. 
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Figure 5. Publications by year among 70 articles identified. 

The most significant consumer behaviour in fintech acceptance journals is shown in Table 3, per the chosen 

primary studies. Table 3 also displays the most significant reader behaviour in fintech journals along with 

the Scimago journal rank (SJR) score and Q categories (Q1–Q4). Journal articles are ranked in descending 

order by their SJR value. 

Table 3. Scimago journal rank (SJR) of selected journals. 

No Journal name Publisher SJR Q in category 

1 Computers in Human Behaviour Elsevier Ltd 2.17 Q1 in computer science 

2 Technology in Society Elsevier Ltd 1.14 Q1 in business and 

international 

management 

3 International Journal of Human-Computer 

Interaction 

Taylor and Francis 0.96 Q1 in computer science 

4 International Journal of Bank Marketing Emerald Group 

Publishing 

0.89 Q2 in marketing 

5 

 

Journal of Science and Technology Policy 

Management 

Emerald 0.59 Q2 in industrial relations 

6 Journal of Islamic Marketing Emerald 0.55 Q2 in marketing 

7 Journal of Financial Service Marketing Palgrave Macmillan 

Ltd 

0.51 Q2 in finance 

8 Journal of Global Information Management IGI Publishing 0.47 Q2 in business and 

international 

management 

9 Global Business Review SAGE Publication 

India 

0.45 Q2 in business and 

international 

management 

10 Banks and Bank Systems Business Perspective 0.19 Q3 in business 

management and 

accounting 

 

The analysis of the selected primary studies reveals the distribution of research publications pertaining to 

fintech consumer behaviour across various academic disciplines. These disciplines include business, 

computer science or information systems, marketing, and management. Notably, three articles from the 
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International Journal of Bank Marketing and the Journal of Islamic Marketing were the most frequently 

encountered in this literature review. For more detailed information, please refer to Table 4. This 

demonstrates that research into fintech spans multiple scientific fields, indicating its interdisciplinary 

nature. This is according to Takeda's statement (Takeda & Ito, 2021) that most studies focused on how new 

entrants used fintech innovation to address social problems or create new financial ecosystems. 

Table 4. Journal publications and distribution of selected studies. 

No. Journal name Quartile Amount Source 

1 International Journal of Bank 

Marketing 

Q2 3 (Chan et al., 2022; Chawla & Joshi, 2019; 

Kesharwani & Bisht, 2012) 

2 Journal of Islamic Marketing Q2 3 (Darmansyah et al., 2020; Haider et al., 

2016; Jamshidi & Hussin, 2016) 

3 Computers in Human Behaviour Q1 2 (Baptista & Oliveira, 2015; Yen & Wu, 

2016) 

4 European Journal of Finance Q1 2 (Giovanis et al., 2012; Philippas & 

Avdoulas, 2020) 

5 

 

F1000Research Q1 2 (Dawood et al., 2022; Nayak Kini & Basri, 

2022) 

6 International Journal of Human-

Computer Interaction 

Q1 2 (Lim et al., 2019; Sharif & Naghavi, 2021) 

7 Technology in Society Q1 2 (Albayati et al., 2020; Balakrishnan & 

Shuib, 2021) 

8 Global Business Review Q2 2 (Çera et al., 2021; Hasan et al., 2021) 

9 Journal of Financial Services 

Marketing 

Q2 2 (Majumdar & Pujari, 2022; S. Singh & 

Srivastava, 2020) 

10 Journal of Global Information 

Management 

Q2 2 (Khan et al., 2017; Wamba et al., 2021) 

 

3.2 RQ2: Most used theory adoption approach 

Figure 6 depicts the examination of 19 techniques that have been tested and recommended as effective 

approaches for assessing consumer acceptability of fintech usage since 2010. The figure presents a list of 

the most recent techniques utilized to determine consumer behaviour in fintech acceptance. According to 

Figure 6, two prominent methodological approaches stand out: the technology acceptance model (TAM) 

and the unified theory of acceptance and application of technology (UTAUT).  

The popularity of these methods can be attributed to several factors. TAM, being one of the most well-

known theoretical frameworks, has been extensively employed in research into the acceptance and usage 

of fintech products and services. It provides a structured framework for comprehending the various 

factors that influence user behaviour. Similarly, UTAUT has gained significant traction in the field, 

contributing to its wide usage in the study of fintech acceptance (Julianto et al., 2021; Nanggala, 2020; S. 

Singh et al., 2020). As a result, TAM is a popular theory in the field of fintech acceptance research and is 

frequently used as a foundation for developing and testing hypotheses and models. 
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Figure 6. Distribution of theories used to analyse consumer behaviour in fintech adoption. 

3.3 RQ3: Factors or constructs that most influence customer behaviour in fintech 
acceptance 

There are several factors that can influence consumer acceptance of fintech products and services. By 

understanding these and other factors that influence consumer acceptance of fintech products and 

services, researchers can develop strategies for promoting the adoption of fintech and improving user 

behaviour. Some of the key factors that have been identified in selected articles on fintech user behaviour 

are shown in Table 5. 

Table 5. New factors that can influence customer acceptance of fintech products. 

Variable Description References 

Trust Customers who trust a fintech provider are more 

likely to use their products and services. 

(Agyei et al., 2022; Akinwale & Kyari, 2022; 

Candra et al., 2020; Chan et al., 2022; Chawla 

& Joshi, 2019; Chiou & Shen, 2012; Dawood et 

al., 2022; Jamshidi & Hussin, 2016; Kesharwani 

& Bisht, 2012; Najib & Fahma, 2020; Namahoot 

& Jantasri, 2022; Bongomin & Ntayi, 2020; 

Sembiring et al., 2022; S. Singh et al., 2021; 

Tomić et al., 2022; Wang et al., 2019; Chen et 

al., 2021) 

Satisfaction 

 

Customers' desire to spend specific assets in the 

fintech industry was positively and significantly 

impacted by their satisfaction with them. 

(Adjei et al., 2020; Chiou & Shen, 2012; Jünger 

& Mietzner, 2020) 

Security/Privacy Customers who have fairly extensive IT knowledge 

will always feel that various kinds of online-

oriented services are risky services, especially in 

terms of trust, security, privacy concerns.  

(Chawla & Joshi, 2019; Giovanis et al., 2012; 

Lim et al., 2019; Majumdar & Pujari, 2022; 

Moorthy et al., 2020; Munikrishnan et al., 2022; 

Nasri & Charfeddine, 2012; S. Singh et al., 

2020; S. Singh & Srivastava, 2020; Thakur & 

Srivastava, 2014; Tomić et al., 2022) 

User experience Better user experience in the field of administration 

in general and the financial sector will determine 

(Agyei et al., 2022; Biucky et al., 2017; Giovanis 

et al., 2012; Kesharwani & Bisht, 2012; Reith et 

al., 2020; Winarno & Putra, 2020) 

1
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Computer-assisted web interviewing (CAWI)

Diffusion of Innovation Theory

Extended Post-Acceptance Model (EPAM)

Expected confirmation theory (ECT) 

Information Systems Continuance (ISC)

Technology Acceptance Model (TAM)

Health Belief Model (HBM)

Theory of planned behavior (TPB

Flow Theory

Task Technology Fit (TTF)

The Unified Theory of Acceptance and Use of Technology (UTAUT)

Servqual

Webqual

Information System Success Model ( ISSM )

Protection Motivation Theory ( PMT )

Value Based Adoption Model (VAM)

Technology Readiness Index (TRI)

Cultural Model
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Variable Description References 

their perceived usefulness and perceived ease of use 

of fintech. 

Perceived risk The perceived risk of fintech adoption is the 

potential loss or negative consequences that 

individuals or businesses may face when using 

financial technology. This can include concerns 

about the security of their personal or financial 

information, the reliability and stability of the 

technology, and the potential for financial loss due 

to fraud or other risks. 

(Akturan & Tezcan, 2012; Balakrishnan & 

Shuib, 2021; Chan et al., 2022; Daragmeh et al., 

2021; Kesharwani & Bisht, 2012; Lee et al., 

2019; Namahoot & Jantasri, 2022; Singh & 

Sharma, 2022; Sukwadi et al., 2022; Chen et al., 

2021) 

Performance One performance variable in fintech adoption is the 

level of user satisfaction with the fintech product or 

service. Other performance variables in fintech 

adoption may include the number of users, the 

amount of money being handled by the fintech 

service and the overall financial performance of the 

fintech company. 

(Akturan & Tezcan, 2012; Baptista & Oliveira, 

2015; Çera et al., 2021; Chan et al., 2022; Jain & 

Chowdhary, 2021; Khan et al., 2017; 

Munikrishnan et al., 2022; Reith et al., 2020; 

Tomić et al., 2022; Chen et al., 2021) 

Benefit There are several benefit factors that can affect 

fintech acceptance. One of the key benefits of fintech 

is that it can make financial services more 

convenient and accessible for users. This can be 

particularly beneficial for individuals who live in 

remote areas or who have difficulty accessing 

traditional financial services. 

(Akturan & Tezcan, 2012; Namahoot & 

Jantasri, 2022; Kini & Basri, 2022; Wamba et 

al., 2021) 

Readiness One readiness factor that can affect fintech 

acceptance is the level of digital literacy and 

familiarity with technology among potential users. 

In general, individuals who are more comfortable 

with technology and have experience using digital 

tools are more likely to be open to using fintech 

products and services. 

(Balakrishnan & Shuib, 2021; Thakur & 

Srivastava, 2014) 

Innovation One innovation factor that can affect fintech 

acceptance is the level of novelty and uniqueness of 

the fintech product or service. In general, people are 

more likely to be interested in using fintech 

products and services that offer something new and 

different, and that can provide them with a better or 

more convenient experience compared to traditional 

financial services. 

(Balakrishnan & Shuib, 2021; Dawood et al., 

2022; Deb & Agrawal, 2017; Ho et al., 2020; 

Jünger & Mietzner, 2020; Solarz & Swacha-

Lech, 2021; Thakur & Srivastava, 2014) 

Social influence One social influence factor that can affect fintech 

adoption is recommendations and opinions of 

friends, family and other people in a potential user's 

social network. If someone has a positive experience 

with a fintech product or service, they may be more 

likely to recommend it to others, and this can help 

increase the adoption of the product among their 

contacts. 

(Akhtar et al., 2019; Akinwale & Kyari, 2022; 

Akturan & Tezcan, 2012; Biucky et al., 2017; 

Çera et al., 2021; Djimesah et al., 2022; 

Matemba et al., 2018; Muñoz-Leiva et al., 2017; 

S. Singh, 2020; Solarz & Swacha-Lech, 2021; 

Sukwadi et al., 2022; Thakur & Srivastava, 

2014; Wang et al., 2019; Chen et al., 2021) 

Hedonic motivation Hedonic motivation refers to the enjoyment or 

pleasure that people experience when using a 

product or service. In the context of fintech 

adoption, hedonic motivation can affect how likely 

people are to use fintech products and services. 

(Baptista & Oliveira, 2015; Çera et al., 2021; 

Kamdjoug et al., 2021; Khan et al., 2017) 

Price value Price value is the perceived relationship between 

the price of a product or service and its perceived 

benefits. In the context of fintech adoption, price 

(Baptista & Oliveira, 2015; Khan et al., 2017; 

Sukwadi et al., 2022) 
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Variable Description References 

value can affect how likely people are to use fintech 

products and services. 

Habit/psychological 

factor 

Habit is a behaviour that is performed regularly and 

automatically, often without conscious thought. In 

the context of fintech adoption, habit can affect how 

likely people are to use fintech products and 

services. 

(Baptista & Oliveira, 2015; Çera et al., 2021; 

Folkinshteyn & Lennon, 2016; Huang et al., 

2021; Khan et al., 2017; Yen & Wu, 2016) 

Perceived 

enjoyment 

In general, fintech products and services with a high 

mean perceived enjoyment are more likely to be 

adopted and used by a larger number of people, 

while those with a low mean perceived enjoyment 

may have lower adoption rates. 

(Agyei et al., 2022; Folkinshteyn & Lennon, 

2016; Sharif & Naghavi, 2021; Yen & Wu, 2016) 

Mobility Mobility can affect how likely people are to use 

fintech products and services. For example, if a 

fintech product or service is mobile-friendly and can 

be accessed easily from a smartphone or other 

mobile device, it is more likely to be adopted by 

users who value mobility. 

(Folkinshteyn & Lennon, 2016; A. Singh & 

Sharma, 2022; Sukwadi et al., 2022; Yen & Wu, 

2016) 

Gender Gender can affect how likely people are to use 

fintech products and services. It is important for 

fintech companies to consider the gender-specific 

needs and preferences of their potential users, and 

to design products and services that are inclusive 

and accessible to all genders. 

(Çera et al., 2021; Giovanis et al., 2012; Jain & 

Chowdhary, 2021; Haider et al., 2016; Lee et 

al., 2019; Winarno & Putra, 2020; Yen & Wu, 

2016) 

Cultural and 

religious value 

Cultural and religious values can affect how likely 

people are to use fintech products and services. It is 

important for fintech companies to be aware of 

these potential issues and to take them into account 

when designing and promoting their products and 

services. 

(Agyei et al., 2022; Akhtar et al., 2019; Baber, 

2021; Balakrishnan & Shuib, 2021; Biucky et 

al., 2017; Deb & Agrawal, 2017; Haider et al., 

2016; Jamshidi & Hussin, 2016; Munikrishnan 

et al., 2022; Nayak Kini & Basri, 2022; A. K. 

Singh & Sharma, 2022; Wamba et al., 2021) 

Features and 

conditions  

Features and conditions refer to the features and 

capabilities of a fintech product or service, and the 

conditions under which it can be used. These 

features can help facilitate the use of the product or 

service, making it more likely to be adopted by 

users. 

(Çera et al., 2021; Chawla & Joshi, 2019; Deb & 

Agrawal, 2017; Khan et al., 2017; Thakur & 

Srivastava, 2014) 

Knowledge Knowledge can affect how likely people are to use 

fintech products and services. Fintech companies 

can help increase adoption rates by providing 

education and information about their products and 

services, and by making them easy to use and 

understand. 

(Khan et al., 2017; Majumdar & Pujari, 2022; 

Matemba et al., 2018; Munikrishnan et al., 

2022; Bongomin & Ntayi, 2020; Philippas & 

Avdoulas, 2020; Sharif & Naghavi, 2021; 

Solarz & Swacha-Lech, 2021) 

Service quality Service quality can affect how likely people are to 

use fintech products and services. If a fintech 

product or service provides a high level of service 

quality, with fast and reliable transactions and 

responsive customer support, it is more likely to be 

adopted by users who value these qualities. 

(Adjei et al., 2020; Chan et al., 2022; Deb & 

Agrawal, 2017; Matemba et al., 2018; Nasri & 

Charfeddine, 2012; Singh & Srivastava, 2020; 

Wang et al., 2019) 

3.4 RQ4: Proposed method improvements for fintech customer acceptance 

There are several ways in which existing theories of consumer acceptance of fintech products and services 

could be improved. Some possible improvements that have been identified in this article are shown in 

Table 6. 
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Table 6. Theory improvement for analysis of customer behaviour in fintech acceptance. 

No. Theory improvement Extended behaviour factor  

(incorporates several external variables) 

Sources 

1 Integrating TAM with IDT security, it experience, gender, age (Giovanis et al., 2012) 

2 Integrating TAM with TPB security and privacy, self-efficacy, government 

support, and technology support 

(Nasri & Charfeddine, 

2012) 

3 Integrating UTAUT and 

cultural model 

hedonic motivation, price value, habit (Baptista & Oliveira, 

2015) 

4 Integrating TAM, UTAUT, 

Servqual and Webqual 

social influence, responsiveness, security (Singh et al., 2020) 

5 

 

Integrating DOI, TAM, 

DTPB 

innovativeness (Ho et al., 2020) 

6 Integrated TAM, TPB, flow 

theory, TTF 

enjoyment, concentration, online trading skills, 

challenge 

(Sharif & Naghavi, 

2021) 

7 Integrating TAM, UTAUT2, 

ISSM, PMT 

utilitarian expectation (UE), hedonic expectation 

(HE), status gains (SG) and status loss avoidance 

(SLA) 

(Kala Kamdjoug et al., 

2021) 

8 Integrating UTAUT and FRI optimism, innovativeness, lack of awareness, 

cashless readiness, intrinsic motivation, risk 

(Balakrishnan & Shuib, 

2021) 

9 Integrating EPAM, ECT fintech service knowledge, security (Lim et al., 2019) 

10 Integrating TAM and HBM perceived susceptibility, government, support (Hiew et al., 2022) 

 

3.5 RQ4: Significant journal publications on fintech adoption by Gen Z 

The pragmatic mindset of Gen Z consumers is often reflected in their approach to money and education. 

Additionally, their affinity for technology, dedication to social causes and strong individualistic 

tendencies are significant factors shaping their behaviour.  

Table 7. Significant publications identified discussing fintech behaviour in Gen Z. 

No. Publication title User behaviour finding Sources 

1 Mobile banking adoption by 

youth, perceptions and intentions 

Perceived usefulness, perceived social risk, 

perceived performance risk and perceived gain all 

have a direct impact on attitudes towards mobile 

banking, which is a key factor in determining 

whether a person will utilize mobile banking. 

(Akturan & 

Tezcan, 2012) 

2 Determinants of adoption of 

innovative fintech services by 

millennials 

Innovative services, direct opinions of relatives 

and friends, social media 

(Solarz & 

Swacha-Lech, 

2021) 

3 Online financial trading among 

young adults: integrating the 

theory of planned behaviour, 

technology acceptance model, 

and theory of flow 

Enjoyment, concentration, online trading skills, 

challenge 

(Sharif & 

Naghavi, 2021) 

4 Financial literacy and financial 

well-being among generation-Z 

university students: evidence 

from Greece 

Financial literacy, financial fragility and financial 

well-being 

(Philippas & 

Avdoulas, 2020) 
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No. Publication title User behaviour finding Sources 

5 FinTech payments in the era of 

COVID-19: Factors influencing 

behavioural intentions of 

“Generation X” in Hungary to use 

mobile payment 

Perceived COVID-19 risk (PC19R) (Daragmeh et 

al., 2021) 

6 A study of Indian Gen X and 

millennial consumers’ intention to 

use fintech payment services 

during COVID-19 pandemic 

Subjective norms, individual mobility, perceived 

severity, perceived COVID-19 risk (PC19R) 

  

(Singh & 

Sharma, 2022) 

7 Fintech in the eyes of millennials 

and Generation Z (financial 

behaviour and fintech perception) 

-  (Abu Daqar et 

al., 2020) 

 

Unfortunately, the number of publications that specifically focus on the acceptance of fintech services 

among Gen Z consumers remains limited. Out of the 70 publications examined in this study, only 7 

publications addressed the behaviour of Gen Z consumers in utilizing fintech services. The research 

question at hand seeks to identify the variables and constructs that drive Generation Z consumers to adopt 

fintech, aiming to bridge the existing knowledge gap in this area. 

3.6 Analysis of consumer behaviour and acceptance in fintech 

In recent years, there has been a significant increase in the acceptance and adoption of fintech by both 

consumers and businesses. This is due in part to the convenience and accessibility of fintech services, as 

well as the growing awareness of the potential benefits of using these technologies.  

 

Figure 7. Overlay of VOSviewer results VOSviewer regarding topics in fintech acceptance. 
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Overall, the acceptance and adoption of fintech is likely to continue to grow as more people become aware 

of the benefits of using these technologies (Cornelli et al., 2020). As the use of fintech becomes more 

widespread, it is likely that traditional financial institutions will need to adapt and incorporate these 

technologies to remain competitive (Hodula, 2023). If we look more specifically at fintech adoption in the 

VOSviewer, we get the following results. 

Based on the results of the analysis of the overlay visualization in the VOSviewer, we can see that research 

discussing consumer acceptance and behaviour in new fintech emerged in 2020; this may be due to the 

massive use of fintech in that year as an impact on the COVID-19 pandemic, which made all banking 

services become digitized. This proves that research into user acceptance of fintech services has become a 

trend in recent years. This is because in the past few years research conducted on fintech only focused on 

developing technology and new business models. 

 

Figure 8. Research trends in fintech using VOSviewer. 

Giovanis (2012) conducted a study to examine the factors that influence Greek customers' intentions to 

adopt internet banking services. The research aimed to enhance the technology acceptance model (TAM) 

by incorporating principles from the innovation diffusion theory (IDT) and customers' perceived risk. The 

study included examination of various individual differences and their effects on consumer attitudes, 

which were integrated into a research model based on TAM and IDT. The findings indicated significant 

relationships between consumers' individual constructs of differences and compatibility, a key factor in 

their acceptance of internet banking services. The authors argue that Davis (1985) suggested that other 

factors need to be considered in TAM research to understand how consumers' perceptions of a system's 

usefulness and usability are affected. Risk perception, self-efficacy, trust/credibility and task familiarity 

have a significant influence on customer beliefs about TAM constructs. 
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The same research was also conducted by Ho et al. (2020). Their study suggests that individuals who are 

more innovative with new technologies tend to have positive views on innovation, perceiving it as useful 

and easy to use, and are more likely to adopt mobile banking. The diffusion of innovation theory (DOI) is 

commonly used to examine factors influencing acceptance of new technologies. Both models used in this 

study show that three variables affect attitudes towards mobile banking, with compatibility being the 

strongest factor and perceived risk being the weakest. These findings align with other studies, highlighting 

the importance of compatibility with personal values and experiences in the adoption of innovations. 

Research into the acceptance of fintech among Generation Z remains limited, posing a future challenge. 

This group is known for their digital savviness and social consciousness, making their acceptance of 

fintech an important consideration. Fintech companies can enhance customer acceptance by prioritizing 

user needs, offering reliable services that meet expectations. Fintech also complements traditional banking 

systems, with peer-to-peer (P2P) lending, for instance, enabling greater access to financing and reducing 

disparities in credit accessibility. Therefore, P2P lending can effectively promote financial inclusion and 

support more inclusive economic growth (Bartlett et al., 2022; Hodula, 2022). 

4 Discussion and Future Work 

This review covers earlier studies on consumer behaviour and acceptance of fintech adoption. To preserve 

consistency in the multitude of reviews, the articles were chosen based on a higher level. Firstly, 

researchers in the discipline urgently need to create more theoretical studies, in our opinion. Secondly, the 

publications evaluated in this work are limited to the fields of human-computer interaction and finance 

due to the limitations of our research area, which affects how well the worldwide fintech research trend 

is reflected. There is room to broaden this study and include more literature from different fields. Based 

on designed inclusion and exclusion criteria, finally the remaining 70 fintech customer acceptance studies 

published between 2012 and 2022 were investigated. 

This literature review was made in a methodical manner. To provide answers to specific research 

questions, a systematic literature review is the process of locating, analysing and interpreting all the study 

materials that are currently available. The examination of the primary studies that were chosen 

demonstrates that research into the acceptability of fintech is cross-study research that incorporates 

elements of many different scientific disciplines, including computer science, information technology, 

business management, marketing, etc. TAM is the most widely used approach so far to measure user 

acceptance of fintech services (43 out of the 70 publications were identified to apply it). There are several 

additional factors used by several researchers to modify acceptance of fintech, the most widely used 

including performance, social influence, cultural and religious values, knowledge, and service quality. 

Overall, fintech and traditional banking can complement each other and collaborate to create a better 

financial ecosystem. Combining the strengths of fintech and traditional banking experience and trust, 

there is potential to deliver better innovation, more inclusive financial services and an overall better 

customer experience. Fintech and banks can collaborate to expand the scope of financial services to rural 

areas, increase financial inclusion and support economic growth. Some of the successes that have been 

made include using agent-based financial services (Saputra & Supangkat, 2018) and big tech credit 

(Cornelli et al., 2020). 

In our opinion, researchers in this field should prioritize the development of more theoretical studies. 

Their findings indicate that fintech default rates are significantly lower compared to banking, with a 

reduction of approximately 25% (Bartlett et al., 2022). Moreover, the scope of the publications reviewed in 

this work was restricted to the fields of human-computer interaction and finance, which may limit the 

reflection of the global fintech research trends. There is an opportunity to expand the study by including 

literature from other disciplines. 



Acta Informatica Pragensia  Volume 12, 2023 

https://doi.org/10.18267/j.aip.222  484 

Additional Information and Declarations 

Funding: This research received funding supported by Indonesian Government Research Institute 

(BPPT) and Indonesia Endowment for Education (LPDP) Number 00251/J5.2.3./BPI.06/9/2022. 

Conflict of Interests: The authors declare no conflict of interest. 

Author Contributions: M.S.: Conceptualization, Methodology, Data Collection, Writing – Original 

draft preparation. P.I.S.: Supervision, Writing – Reviewing and Editing. A.E.P.: Supervision, Writing 

– Reviewing and Editing. 

Data Availability: The data that support the findings of this study are available from the 

corresponding author. 

Appendix 

Figure A1. Shortened version of PRISMA 2020 checklist for abstracts based on (Page et al., 2021). 

Section and Topic  Item # Location where item is reported  

TITLE  

Title  1 Tittle 

ABSTRACT  

Abstract  2 Abstract 

INTRODUCTION  

Rationale  3 Introduction 

Objectives  4 Introduction 

METHODS  

Eligibility criteria  5 Review Methods 

Information sources  6 Review Methods 

Search strategy 7 Review Methods 

Selection process 8 Review Methods 

Data collection process  9 Data Collection 

Data items  10a Data Collection 

10b Data Collection 

Study risk of bias assessment 11 Data Extraction ana Report 

Effect measures  12 Result 

Synthesis methods 13a Data Collection Process 

13b Data Collection Process 

13c Data Collection Process 

13d Data Collection Process 

13e Data Collection Process 

13f Data Extraction ana Report 

Reporting bias assessment 14 Data Extraction ana Report 

Certainty assessment 15 Data Extraction ana Report 

RESULTS  

Study selection  16a Results 

16b Result 

Study characteristics  17 Results 

Risk of bias in studies  18 Result 



Acta Informatica Pragensia  Volume 12, 2023 

https://doi.org/10.18267/j.aip.222  485 

Section and Topic  Item # Location where item is reported  

Results of individual studies  19 Results 

Results of syntheses 20a Result 

20b Results 

20c Result 

20d Results 

Reporting biases 21 Result 

Certainty of evidence  22 Results 

DISCUSSION  

Discussion  23a Discussion 

23b Discussion 

23c Discussion 

23d Discussion 

OTHER INFORMATION 

Registration and protocol 24a None 

24b None 

24c None 

Support 25 Funding 

Competing interests 26 Conflict of Interest 

Availability of data, code and other materials 27 References 

 

References 
Abu Daqar, M. A. M., Arqawi, S., & Karsh, S. A. (2020). Fintech in the eyes of Millennials and Generation Z (the financial 

behavior and Fintech perception). Banks and Bank Systems, 15(3), 20–28. https://doi.org/10.21511/bbs.15(3).2020.03  

Adjei, J. K., Odei-Appiah, S., & Tobbin, P. E. (2020). Explaining the determinants of continual use of mobile financial services. 
Digital Policy, Regulation and Governance, 22(1), 15–31. https://doi.org/10.1108/DPRG-09-2019-0074  

Agyei, J., Sun, S., Penney, E. K., Abrokwah, E., Boadi, E. K., & Fiifi, D. D. (2022). Internet Banking Services User Adoption 
in Ghana: An Empirical Study. Journal of African Business, 23(3), 599–616. 

https://doi.org/10.1080/15228916.2021.1904756  

Akhtar, S., Irfan, M., Sarwar, A., Asma, & Rashid, Q. U. A. (2019). Factors influencing individuals’ intention to adopt mobile 
banking in China and Pakistan: The moderating role of cultural values. Journal of Public Affairs, 19(1), 1–15. 

https://doi.org/10.1002/pa.1884  

Akinwale, Y. O., & Kyari, A. K. (2022). Factors influencing attitudes and intention to adopt financial technology services among 
the end-users in Lagos State, Nigeria. African Journal of Science, Technology, Innovation and Development, 14(1), 272–

279. https://doi.org/10.1080/20421338.2020.1835177  

Akturan, U., & Tezcan, N. (2012). Mobile banking adoption of the youth market: Perceptions and intentions. Marketing 
Intelligence and Planning, 30(4), 444–459. https://doi.org/10.1108/02634501211231928  

Alam, A., Ratnasari, R. T., Mua’awanah, C., & Hamidah, R. A. (2022). Generation Z perceptions in paying Zakat, Infaq, and 
Sadaqah using Fintech: A comparative study of Indonesia and Malaysia. Investment Management and Financial 

Innovations, 19(2), 320–330. https://doi.org/10.21511/imfi.19(2).2022.28  

Albayati, H., Kim, S. K., & Rho, J. J. (2020). Accepting financial transactions using blockchain technology and cryptocurrency: 
A customer perspective approach. Technology in Society, 62(December 2019), 101320. 

https://doi.org/10.1016/j.techsoc.2020.101320  

Almuzaini, K. K., Sinhal, A. K., Ranjan, R., Goel, V., Shrivastava, R., & Halifa, A. (2022). Key Aggregation Cryptosystem and 
Double Encryption Method for Cloud-Based Intelligent Machine Learning Techniques-Based Health Monitoring Systems. 

Computational Intelligence and Neuroscience, 2022. https://doi.org/10.1155/2022/3767912 

Almuzaini, K. K., Sinhal, A., Ranjan, R., Goel, V., Shrivastava, R., & Halifa, A. (2022). Key Aggregation cryptosystem and 
double encryption method for Cloud-Based Intelligent Machine Learning Techniques-Based health monitoring systems. 

Computational Intelligence and Neuroscience, 2022, Article ID 3767912. https://doi.org/10.1155/2022/3767912  

https://doi.org/10.21511/bbs.15(3).2020.03
https://doi.org/10.1108/DPRG-09-2019-0074
https://doi.org/10.1080/15228916.2021.1904756
https://doi.org/10.1002/pa.1884
https://doi.org/10.1080/20421338.2020.1835177
https://doi.org/10.1108/02634501211231928
https://doi.org/10.21511/imfi.19(2).2022.28
https://doi.org/10.1016/j.techsoc.2020.101320
https://doi.org/10.1155/2022/3767912
https://doi.org/10.1155/2022/3767912


Acta Informatica Pragensia  Volume 12, 2023 

https://doi.org/10.18267/j.aip.222  486 

Baber, H. (2021). Examining the intentions to use crowdfunding platform - An extended technology acceptance model. 
International Journal of Services, Economics and Management, 12(2), 149–163. 
https://doi.org/10.1504/IJSEM.2021.117226  

Balakrishnan, V., & Shuib, N. L. M. (2021). Drivers and inhibitors for digital payment adoption using the Cashless Society 
Readiness-Adoption model in Malaysia. Technology in Society, 65, 101554. 
https://doi.org/10.1016/j.techsoc.2021.101554  

Bao, H., & Roubaud, D. (2022). Non-Fungible Token: A Systematic Review and Research Agenda. Journal of Risk and 
Financial Management, 15(5), 215. https://doi.org/10.3390/jrfm15050215  

Baptista, G., & Oliveira, T. (2015). Understanding mobile banking: The unified theory of acceptance and use of technology 
combined with cultural moderators. Computers in Human Behavior, 50, 418–430. 
https://doi.org/10.1016/j.chb.2015.04.024  

Bartlett, R., Morse, A., Stanton, R., & Wallace, N. (2022). Consumer-lending discrimination in the FinTech Era. Journal of 
Financial Economics, 143(1), 30–56. https://doi.org/10.1016/j.jfineco.2021.05.047  

Bazarbash, M., & Beaton, K. (2020). Filling the Gap: Digital Credit and Financial Inclusion. Working Paper No. 2020/150. 

https://www.imf.org/en/Publications/WP/Issues/2020/08/07/Filling-the-Gap-Digital-Credit-and-Financial-Inclusion-49638  

Biucky, S. T., Abdolvand, N., & Harandi, S. R. (2017). The effects of perceived risk on social commerce adoption based on 
the tam model. International Journal of Electronic Commerce Studies, 8(2), 173–196. https://doi.org/10.7903/ijecs.1538  

Candra, S., Nuruttarwiyah, F., & Hapsari, I. H. (2020). Revisited the Technology Acceptance Model with E-Trust for Peer-to-
Peer Lending in Indonesia (Perspective from Fintech Users). International Journal of Technology, 11(4), 710–721. 
https://doi.org/10.14716/ijtech.v11i4.4032  

Çera, G., Khan, K. A., & Solenički, M. (2021). Linking Individual Demographics to Antecedents of Mobile Banking Usage: 
Evidence from Developing Countries in Southeast Europe. Global Business Review, (in press). 

https://doi.org/10.1177/09721509211008686  

Chan, R. (2022). Towards an understanding of consumers’ FinTech adoption: the case of Open Banking. International Journal 
of Bank Marketing, 40(4), 886–917. https://doi.org/10.1108/IJBM-08-2021-0397  

Chan, R., Troshani, I., Rao Hill, S., & Hoffmann, A. (2022). Towards an understanding of consumers’ FinTech adoption: the 
case of Open Banking. International Journal of Bank Marketing, 40(4), 886–917. https://doi.org/10.1108/IJBM-08-2021-
0397  

Chawla, D., & Joshi, H. (2019). Consumer attitude and intention to adopt mobile wallet in India – An empirical study. 
International Journal of Bank Marketing, 37(7), 1590–1618. https://doi.org/10.1108/IJBM-09-2018-0256  

Chen, T. H., & Chang, R. C. (2021). Using machine learning to evaluate the influence of FinTech patents: The case of Taiwan’s 
financial industry. Journal of Computational and Applied Mathematics, 390, 113215. 
https://doi.org/10.1016/j.cam.2020.113215  

Chen, Y., Siddik, A. B., Akter, N., & Dong, Q. (2021). Factors influencing the adoption intention of using mobile financial 
service during the COVID-19 pandemic: the role of FinTech. Environmental Science and Pollution Research, 30(22), 
61271–61289. https://doi.org/10.1007/s11356-021-17437-y  

Chiou, J. S., & Shen, C. C. (2012). The antecedents of online financial service adoption: The impact of physical banking 
services on Internet banking acceptance. Behaviour and Information Technology, 31(9), 859–871. 
https://doi.org/10.1080/0144929X.2010.549509  

Cornelli, G., Frost, J., Gambacorta, L., Rau, R., Wardrop, R., & Ziegler, T. (2020). Fintech and big tech credit: a new 
database. https://www.bis.org/publ/work887.htm  

Daragmeh, A., Lentner, C., & Sági, J. (2021). FinTech payments in the era of COVID-19: Factors influencing behavioral 
intentions of “Generation X” in Hungary to use mobile payment. Journal of Behavioral and Experimental Finance, 32, 
100574. https://doi.org/10.1016/j.jbef.2021.100574  

Darmansyah, Fianto, B. A., Hendratmi, A., & Aziz, P. F. (2020). Factors determining behavioral intentions to use Islamic 
financial technology: Three competing models. Journal of Islamic Marketing, 12(4), 794–812. 
https://doi.org/10.1108/JIMA-12-2019-0252  

Davis, F. D. (1985). A technology acceptance model for empirically testing new end-user information systems: Theory and 
results. MIT, Ph.D. thesis (January 1985). https://dspace.mit.edu/handle/1721.1/15192  

Dawood, H. M., Liew, C. Y., & Lau, T. (2022). Mobile perceived trust mediation on the intention and adoption of FinTech 
innovations using mobile technology: A systematic literature review. F1000Research, 10, 1252. 
https://doi.org/10.12688/f1000research.74656.2  

Deb, M., & Agrawal, A. (2017). Factors impacting the adoption of m-banking: understanding brand India’s potential for financial 
inclusion. Journal of Asia Business Studies, 11(1), 22–40. https://doi.org/10.1108/JABS-11-2015-0191  

Djimesah, I. E., Zhao, H., Okine, A. N. D., Li, Y., Duah, E., & Kissi Mireku, K. (2022). Analyzing the technology of acceptance 
model of Ghanaian crowdfunding stakeholders. Technological Forecasting and Social Change, 175(2006), 121323. 
https://doi.org/10.1016/j.techfore.2021.121323  

Folkinshteyn, D., & Lennon, M. (2016). Braving Bitcoin: A technology acceptance model (TAM) analysis. Journal of 
Information Technology Case and Application Research, 18(4), 220–249. https://doi.org/10.1080/15228053.2016.1275242  

https://doi.org/10.1504/IJSEM.2021.117226
https://doi.org/10.1016/j.techsoc.2021.101554
https://doi.org/10.3390/jrfm15050215
https://doi.org/10.1016/j.chb.2015.04.024
https://doi.org/10.1016/j.jfineco.2021.05.047
https://www.imf.org/en/Publications/WP/Issues/2020/08/07/Filling-the-Gap-Digital-Credit-and-Financial-Inclusion-49638
https://doi.org/10.7903/ijecs.1538
https://doi.org/10.14716/ijtech.v11i4.4032
https://doi.org/10.1177/09721509211008686
https://doi.org/10.1108/IJBM-08-2021-0397
https://doi.org/10.1108/IJBM-08-2021-0397
https://doi.org/10.1108/IJBM-08-2021-0397
https://doi.org/10.1108/IJBM-09-2018-0256
https://doi.org/10.1016/j.cam.2020.113215
https://doi.org/10.1007/s11356-021-17437-y
https://doi.org/10.1080/0144929X.2010.549509
https://www.bis.org/publ/work887.htm
https://doi.org/10.1016/j.jbef.2021.100574
https://doi.org/10.1108/JIMA-12-2019-0252
https://dspace.mit.edu/handle/1721.1/15192
https://doi.org/10.12688/f1000research.74656.2
https://doi.org/10.1108/JABS-11-2015-0191
https://doi.org/10.1016/j.techfore.2021.121323
https://doi.org/10.1080/15228053.2016.1275242


Acta Informatica Pragensia  Volume 12, 2023 

https://doi.org/10.18267/j.aip.222  487 

Frederiks, A., Costa, S. F., Hulst, B., & Groen, A. J. (2022). The early bird catches the worm: The role of regulatory 
uncertainty in early adoption of blockchain’s cryptocurrency by fintech ventures. Journal of Small Business Management, 
(in press), 1–34. https://doi.org/10.1080/00472778.2022.2089355  

Fu, J., & Mishra, M. (2022). Fintech in the time of COVID−19: Technological adoption during crises. Journal of Financial 
Intermediation, 50(740272). https://doi.org/10.1016/j.jfi.2021.100945  

Giovanis, A. N., Binioris, S., & Polychronopoulos, G. (2012). An extension of TAM model with IDT and security/privacy risk 
in the adoption of internet banking services in Greece. EuroMed Journal of Business, 7(1), 24–53. 
https://doi.org/10.1108/14502191211225365  

Haider, M. J., Gao, C., Akram, T., & Hussain, S. T. (2018). Does gender differences play any role in intention to adopt Islamic 

mobile banking in Pakistan? Journal of Islamic Marketing, 9(2), 439–460. https://doi.org/10.1108/jima-11-2016-0082  

Hasan, R., Ashfaq, M., & Shao, L. (2021). Evaluating drivers of fintech adoption in the Netherlands. Global Business Review, 

(in press). https://doi.org/10.1177/09721509211027402  

Hiew, L. C., Lee Hung, A., Leong, C. M., Liew, C. Y., & Soe, M. H. (2022). Do They Really Intend to Adopt E-Wallet? 
Prevalence Estimates for Government Support and Perceived Susceptibility. Asian Journal of Business Research, 12(1), 

77–98. https://doi.org/10.14707/ajbr.220121  

Ho, J. C., Wu, C. G., Lee, C. S., & Pham, T. T. T. (2020). Factors affecting the behavioral intention to adopt mobile banking: An 
international comparison. Technology in Society, 63, 101360. https://doi.org/10.1016/j.techsoc.2020.101360  

Hodula, M. (2022). Does Fintech credit substitute for traditional credit? Evidence from 78 countries. Finance Research Letters, 
46, 102469. https://doi.org/10.1016/j.frl.2021.102469  

Hodula, M. (2023). Interest rates as a finance battleground? The rise of Fintech and big tech credit providers and bank interest 
margin. Finance Research Letters, 53, 103685. https://doi.org/10.1016/j.frl.2023.103685  

Huang, S. Y. B., Lee, C. J., & Lee, S. C. (2021). Toward a unified theory of customer continuance model for financial 
technology chatbots. Sensors, 21(17), 5687. https://doi.org/10.3390/s21175687  

Jain, K., & Chowdhary, R. (2021). A Study on Intention to Adopt Digital Payment Systems in India: Impact of COVID-19 

Pandemic. Asia Pacific Journal of Information Systems, 31(1), 76–101. https://doi.org/10.14329/apjis.2021.31.1.76  

Jamshidi, D., & Hussin, N. (2016). Forecasting patronage factors of Islamic credit card as a new e-commerce banking service. 
Journal of Islamic Marketing, 7(4), 378–404. https://doi.org/10.1108/jima-07-2014-0050  

Julianto, I. P., Pasek, N. S., & Wiguna, I. Gd. N. H. (2021). Technology Acceptance Model Approach to Analysing the Use of 
Fintech in MSME Transactions in Buleleng. In Proceedings of the 6th International Conference on Tourism, Economics, 

Accounting, Management, and Social Science (pp. 5–11). Atlantis Press. https://doi.org/10.2991/aebmr.k.211124.002  

Jünger, M., & Mietzner, M. (2020). Banking goes digital: The adoption of FinTech services by German households. Finance 
Research Letters, 34, 101260. https://doi.org/10.1016/j.frl.2019.08.008  

Kala Kamdjoug, J. R., Wamba-Taguimdje, S. L., Wamba, S. F., & Kake, I. B. e. (2021). Determining factors and impacts of 
the intention to adopt mobile banking app in Cameroon: Case of SARA by afriland First Bank. Journal of Retailing and 
Consumer Services, 61, 102509. https://doi.org/10.1016/j.jretconser.2021.102509  

Kathiravan, C., Rajasekar, A., Velmurgan, S., Mahalakshmi, P., Chandramouli, E., Suresh, V., Padmaja, B., & 
Dhanalakshmi, K. (2021). Sentiment Analysis and Text Mining of Online Customer Reviews for Digital Wallet Apps Of 
Fintech Industry. International Journal of Aquatic Science, 12(3), 2139–2150. 

Kesharwani, A., & Bisht, S. S. (2012). The impact of trust and perceived risk on internet banking adoption in India: An 
extension of technology acceptance model. International Journal of Bank Marketing, 30(4), 303–322. 

https://doi.org/10.1108/02652321211236923  

Khan, I. U., Hameed, Z., & Khan, S. U. (2017). Understanding online banking adoption in a developing country: UTAUT2 with 
cultural moderators. Journal of Global Information Management, 25(1), 43–65. https://doi.org/10.4018/JGIM.2017010103  

Kitchenham, B., & Charters, S. M. (2007). Guidelines for performing Systematic Literature Reviews in Software Engineering. 
EBSE Technical Report EBSE-2007-01. Software Engineering Group, School of Computer Science and Mathematics, 
Keele University. 

Kotarba, M. (2016). New factors inducing changes in the retail banking customer relationship management (CRM) and their 
exploration by the FinTech industry. Foundations of Management, 8(1), 69–78. https://doi.org/10.1515/fman-2016-0006  

Ku-Mahamud, K. R., Omar, M., Abu Bakar, N. A., & Muraina, I. D. (2019). Awareness, trust, and adoption of blockchain 
technology and cryptocurrency among blockchain communities in Malaysia. International Journal on Advanced Science, 
Engineering and Information Technology, 9(4), 1217–1222. https://doi.org/10.18517/ijaseit.9.4.6280  

Kuo Chuen, D. L. (2017). Fintech Tsunami: Blockchain as the Driver of the Fourth Industrial Revolution. SSRN Electronic 
Journal. https://doi.org/10.2139/ssrn.2998093  

Lee, J. M., Lee, B., & Rha, J. Y. (2019). Determinants of mobile payment usage and the moderating effect of gender: Extending 
the UTAUT model with privacy risk. International Journal of Electronic Commerce Studies, 10(1), 43–64. 
https://doi.org/10.7903/ijecs.1644  

Liberati, A., Altman, D. G., Tetzlaff, J., Mulrow, C. D., Gøtzsche, P. C., Ioannidis, J. P. A., Clarke, M., Devereaux, P. J., 
Kleijnen, J., & Moher, D. (2009). The PRISMA statement for reporting systematic reviews and meta-analyses of studies 
that evaluate health care interventions: explanation and elaboration. Journal of Clinical Epidemiology, 62(10), e1–e34. 
https://doi.org/10.1016/j.jclinepi.2009.06.006  

https://doi.org/10.1080/00472778.2022.2089355
https://doi.org/10.1016/j.jfi.2021.100945
https://doi.org/10.1108/14502191211225365
https://doi.org/10.1108/jima-11-2016-0082
https://doi.org/10.1177/09721509211027402
https://doi.org/10.14707/ajbr.220121
https://doi.org/10.1016/j.techsoc.2020.101360
https://doi.org/10.1016/j.frl.2021.102469
https://doi.org/10.1016/j.frl.2023.103685
https://doi.org/10.3390/s21175687
https://doi.org/10.14329/apjis.2021.31.1.76
https://doi.org/10.1108/jima-07-2014-0050
https://doi.org/10.2991/aebmr.k.211124.002
https://doi.org/10.1016/j.frl.2019.08.008
https://doi.org/10.1016/j.jretconser.2021.102509
https://doi.org/10.1108/02652321211236923
https://doi.org/10.4018/JGIM.2017010103
https://doi.org/10.1515/fman-2016-0006
https://doi.org/10.18517/ijaseit.9.4.6280
https://doi.org/10.2139/ssrn.2998093
https://doi.org/10.7903/ijecs.1644
https://doi.org/10.1016/j.jclinepi.2009.06.006


Acta Informatica Pragensia  Volume 12, 2023 

https://doi.org/10.18267/j.aip.222  488 

Lim, S. H., Kim, D. J., Hur, Y., & Park, K. (2019). An Empirical Study of the Impacts of Perceived Security and Knowledge on 
Continuous Intention to Use Mobile Fintech Payment Services. International Journal of Human-Computer Interaction, 
35(10), 886–898. https://doi.org/10.1080/10447318.2018.1507132  

Lubis, M., Saputra, M., & Nurtrisha, W. A. (2021). Financial technology development framework for prosperity of the nation 
and potential direction. In ICCCM '21: Proceedings of the 9th International Conference on Computer and Communications 
Management, (pp. 212–218). ACM. https://doi.org/10.1145/3479162.3479194  

Majumdar, S., & Pujari, V. (2022). Exploring usage of mobile banking apps in the UAE: a categorical regression analysis. 
Journal of Financial Services Marketing, 27(3), 177–189. https://doi.org/10.1057/s41264-021-00112-1  

Matemba, E. D., Li, G., & Maiseli, B. J. (2018). Consumers’ stickiness to mobile payment applications: An empirical study of 

wechat wallet. Journal of Database Management, 29(3), 43–66. https://doi.org/10.4018/JDM.2018070103  

Mengist, W., Soromessa, T., & Legese, G. (2020). Method for conducting systematic literature review and meta-analysis for 

environmental science research. MethodsX, 7, 100777. https://doi.org/10.1016/J.MEX.2019.100777  

Moorthy, K., Chun T’ing, L., Chea Yee, K., Wen Huey, A., Joe In, L., Chyi Feng, P., & Jia Yi, T. (2020). What drives the 
adoption of mobile payment? A Malaysian perspective. International Journal of Finance and Economics, 25(3), 349–364. 

https://doi.org/10.1002/ijfe.1756  

Munikrishnan, U. T., Mamun, A. al, Xin, N. K. S., Chian, H. S., & Naznen, F. (2022). Modelling the intention and adoption of 
cashless payment methods among the young adults in Malaysia. Journal of Science and Technology Policy Management, 

(in press). https://doi.org/10.1108/JSTPM-04-2022-0077  

Muñoz-Leiva, F., Climent-Climent, S., & Liébana-Cabanillas, F. (2017). Determinantes de la intención de uso de las 
aplicaciones de banca para móviles: una extensión del modelo TAM clásico. Spanish Journal of Marketing – ESIC, 21(1), 

25–38. https://doi.org/10.1016/j.sjme.2016.12.001  

Najib, M., & Fahma, F. (2020). Investigating the adoption of digital payment system through an extended technology 
acceptance model: An insight from the Indonesian small and medium enterprises. International Journal on Advanced 
Science, Engineering and Information Technology, 10(4), 1702–1708. https://doi.org/10.18517/ijaseit.10.4.11616  

Namahoot, K. S., & Jantasri, V. (2022). Integration of UTAUT model in Thailand cashless payment system adoption: the 
mediating role of perceived risk and trust. Journal of Science and Technology Policy Management, 14(4), 634–658. 
https://doi.org/10.1108/JSTPM-07-2020-0102  

Nanggala, A. Y. A. (2020). Use of fintech for payment: Approach to technology acceptance model modified. Journal of 

Contemporary Information Technology, Management, and Accounting, 1(1), 1–8. 

Nasri, W., & Charfeddine, L. (2012). Factors affecting the adoption of Internet banking in Tunisia: An integration theory of 
acceptance model and theory of planned behavior. Journal of High Technology Management Research, 23(1), 1–14. 

https://doi.org/10.1016/j.hitech.2012.03.001  

Nayak Kini, A., & Basri, S. (2022). An empirical examination of customer advocacy influenced by engagement behaviour and 

predispositions of FinTech customers in India. F1000Research, 11, 27. https://doi.org/10.12688/f1000research.74928.2  

Okello Candiya Bongomin, G., & Ntayi, J. (2020). Trust: mediator between mobile money adoption and usage and financial 
inclusion. Social Responsibility Journal, 16(8), 1215–1237. https://doi.org/10.1108/SRJ-01-2019-0011  

Page, M. J., McKenzie, J. E., Bossuyt, P. M., Boutron, I., Hoffmann, T. C., Mulrow, C. D., Shamseer, L., Tetzlaff, J. M., 
Akl, E. A., Brennan, S. E., Chou, R., Glanville, J., Grimshaw, J. M., Hróbjartsson, A., Lalu, M. M., Li, T., Loder, E. 
W., Mayo-Wilson, E., McDonald, S., … Moher, D. (2021). The PRISMA 2020 statement: An updated guideline for 

reporting systematic reviews. The BMJ, 372, n71. https://doi.org/10.1136/bmj.n71  

Philippas, N. D., & Avdoulas, C. (2020). Financial literacy and financial well-being among generation-Z university students: 
Evidence from Greece. European Journal of Finance, 26(4–5), 360–381. https://doi.org/10.1080/1351847X.2019.1701512  

Rafiq, M., & Boccia, S. (2018). Application of the GRADE approach in the development of guidelines and recommendations in 
genomic medicine. Genomics Insights, 11, 117863101775336. https://doi.org/10.1177/1178631017753360  

Rahim, N. F., Bakri, M. H., Fianto, B. A., Zainal, N., & Shami, S. (2022). Measurement and structural modelling on factors of 
Islamic Fintech adoption among millennials in Malaysia. Journal of Islamic Marketing, 14(6), 1463–1487. 
https://doi.org/10.1108/jima-09-2020-0279  

Reith, R., Fischer, M., & Lis, B. (2019). Explaining the intention to use social trading platforms: an empirical investigation. 
Journal of Business Economics, 90(3), 427–460. https://doi.org/10.1007/s11573-019-00961-2  

Rodiana, R. (2020). Analysis of investment interests, motivation, social environment, financial literacy (comparative study of 
generation z and millennial generation). International Journal of Business, Economics and Law, 22(1), 111–121.  

Rosariana, B. (2021). Generasi “Milenial” Dan Generasi “Kolonial”. https://www.djkn.kemenkeu.go.id/kpknl-pontianak/baca-
artikel/14262/Generasi-Milenial-Dan-Generasi-Kolonial.html  

Safarudin, A., Kusdibyo, L., & Senalasari, W. (2020). Faktor-Faktor Pembentuk Loyalitas Generasi Z dalam Menggunakan 
Financial Technology E-wallet. Prosiding Industrial Research Workshop and National Seminar, 11(1), 1073–1078. 
https://doi.org/10.35313/irwns.v11i1.2166  

Saputra, M., & Supangkat, S. H. (2018). Financial technology business model as branchless banking for people in rural areas: 
Case study: Indonesia. In 2017 International Conference on ICT for Smart Society, (pp. 1–6). IEEE. 
https://doi.org/10.1109/ICTSS.2017.8288890  

Sembiring, M. J., Wibowo, W., & Dewi, G. C. (2022). Adoption of innovative mobile payment technologies in Indonesia: The 

role of attitude. Innovative Marketing, 18(2), 186–197. https://doi.org/10.21511/im.18(2).2022.16  

https://doi.org/10.1080/10447318.2018.1507132
https://doi.org/10.1145/3479162.3479194
https://doi.org/10.1057/s41264-021-00112-1
https://doi.org/10.4018/JDM.2018070103
https://doi.org/10.1016/J.MEX.2019.100777
https://doi.org/10.1002/ijfe.1756
https://doi.org/10.1108/JSTPM-04-2022-0077
https://doi.org/10.1016/j.sjme.2016.12.001
https://doi.org/10.18517/ijaseit.10.4.11616
https://doi.org/10.1108/JSTPM-07-2020-0102
https://doi.org/10.1016/j.hitech.2012.03.001
https://doi.org/10.12688/f1000research.74928.2
https://doi.org/10.1108/SRJ-01-2019-0011
https://doi.org/10.1136/bmj.n71
https://doi.org/10.1080/1351847X.2019.1701512
https://doi.org/10.1177/1178631017753360
https://doi.org/10.1108/jima-09-2020-0279
https://doi.org/10.1007/s11573-019-00961-2
https://www.djkn.kemenkeu.go.id/kpknl-pontianak/baca-artikel/14262/Generasi-Milenial-Dan-Generasi-Kolonial.html
https://www.djkn.kemenkeu.go.id/kpknl-pontianak/baca-artikel/14262/Generasi-Milenial-Dan-Generasi-Kolonial.html
https://doi.org/10.35313/irwns.v11i1.2166
https://doi.org/10.1109/ICTSS.2017.8288890
https://doi.org/10.21511/im.18(2).2022.16


Acta Informatica Pragensia  Volume 12, 2023 

https://doi.org/10.18267/j.aip.222  489 

Shaikh, I. M., Qureshi, M. A., Noordin, K., Shaikh, J. M., Khan, A., & Shahbaz, M. S. (2020). Acceptance of Islamic financial 
technology (FinTech) banking services by Malaysian users: an extension of technology acceptance model. Foresight, 
22(3), 367–383. https://doi.org/10.1108/FS-12-2019-0105  

Sharif, S. P., & Naghavi, N. (2021). Online Financial Trading among Young Adults: Integrating the Theory of Planned Behavior, 
Technology Acceptance Model, and Theory of Flow. International Journal of Human-Computer Interaction, 37(10), 949–
962. https://doi.org/10.1080/10447318.2020.1861761  

Singh, A. K., & Sharma, P. (2022). A study of Indian Gen X and Millennials consumers’ intention to use FinTech payment 
services during COVID-19 pandemic. Journal of Modelling in Management, 18(4), 1177–1203. 
https://doi.org/10.1108/jm2-02-2022-0059  

Singh, S. (2020). What drives FinTech adoption? A multi-method evaluation using an adapted technology acceptance model. 
Management Decision, 58(8), 1675–1697. https://doi.org/10.1108/MD-09-2019-1318  

Singh, S., Sahni, M. M., & Kovid, R. K. (2020). What drives FinTech adoption? A multi-method evaluation using an adapted 
technology acceptance model. Management Decision, 58(8), 1675–1697. https://doi.org/10.1108/MD-09-2019-1318  

Singh, S., Sahni, M. M., & Kovid, R. K. (2021). Exploring trust and responsiveness as antecedents for intention to use FinTech 
services. International Journal of Economics and Business Research, 21(2), 254–268. 
https://doi.org/10.1504/IJEBR.2021.113152  

Singh, S., & Srivastava, R. K. (2020). Understanding the intention to use mobile banking by existing online banking customers: 

an empirical study. Journal of Financial Services Marketing, 25(3–4), 86–96. https://doi.org/10.1057/s41264-020-00074-w  

Solarz, M., & Swacha-Lech, M. (2021). Determinants of the adoption of innovative fintech services by millennials. E a M: 
Ekonomie a Management, 24(3), 149–166. https://doi.org/10.15240/TUL/001/2021-3-009  

Song, F., & Thakor, A. V. (2010). Financial system architecture and the co-evolution of banks and capital markets. Economic 
Journal, 120(547), 1021–1055. https://doi.org/10.1111/j.1468-0297.2009.02345.x  

Sukwadi, R., Caroline, L. S., & Chen, G. Y. H. (2022). Extended technology acceptance model for Indonesian mobile wallet: 
Structural equation modeling approach. Engineering and Applied Science Research, 49(2), 146–154. 
https://doi.org/10.14456/easr.2022.17  

Takeda, A., & Ito, Y. (2021). A review of FinTech research. International Journal of Technology Management, 86(1), 67–88. 
https://doi.org/10.1504/IJTM.2021.115761  

Tang, H. (2019). Peer-to-Peer lenders versus banks: Substitutes or complements? Review of Financial Studies, 32(5), 1900–
1938. https://doi.org/10.1093/rfs/hhy137  

Thakur, R., & Srivastava, M. (2014). Adoption readiness, personal innovativeness, perceived risk and usage intention across 
customer groups for mobile payment services in India. Internet Research, 24(3), 369–392. https://doi.org/10.1108/IntR-12-
2012-0244  

Tomić, N., Kalinić, Z., & Todorović, V. (2022). Using the UTAUT model to analyze user intention to accept electronic payment 
systems in Serbia. Portuguese Economic Journal, 22(2), 251–270. https://doi.org/10.1007/s10258-022-00210-5  

Utami, A. F., Ekaputra, I. A., & Japutra, A. (2021). Adoption of FinTech Products: A Systematic Literature Review. Journal of 

Creative Communications, 16(3), 233–248. https://doi.org/10.1177/09732586211032092  

Wahono, R. (2016). Systematic Literature Review. https://romisatriawahono.net/publications/2016/wahono-slr-may2016.pdf  

Wamba, S. F., Queiroz, M. M., Blome, C., & Sivarajah, U. (2021). Fostering Financial Inclusion in a Developing Country: 
Predicting User Acceptance of Mobile Wallets in Cameroon. Journal of Global Information Management, 29(4), 195–220. 
https://doi.org/10.4018/JGIM.20210701.oa9  

Wang, Z., Guan, Z., Hou, F., Li, B., & Zhou, W. (2019). What determines customers’ continuance intention of FinTech? 
Evidence from YuEbao. Industrial Management and Data Systems, 119(8), 1625–1637. https://doi.org/10.1108/IMDS-01-
2019-0011  

Warjiyono, Aji, S., Fandhilah, Hidayatun, N., Faqih, H., & Liesnaningsih. (2019). The Sentiment Analysis of Fintech Users 
Using Support Vector Machine and Particle Swarm Optimization Method. In 2019 7th International Conference on Cyber 
and IT Service Management, CITSM 2019. IEEE. https://doi.org/10.1109/CITSM47753.2019.8965348  

Winarno, W. A., & Putra, H. S. (2020). Technology acceptance model of the Indonesian government financial reporting 
information systems. International Journal of Public Sector Performance Management, 6(1), 68–84. 
https://doi.org/10.1504/IJPSPM.2020.105089  

Yen, Y. S., & Wu, F. S. (2016). Predicting the adoption of mobile financial services: The impacts of perceived mobility and 
personal habit. Computers in Human Behavior, 65, 31–42. https://doi.org/10.1016/j.chb.2016.08.017  

 

Editorial record: The article has been peer-reviewed. First submission received on 14 May 2023. Revisions received on  

16 July 2023 and 27 July 2023. Accepted for publication on 27 August 2023. The editor in charge of coordinating the peer-review 

of this manuscript and approving it for publication was Zdenek Smutny     . 

Acta Informatica Pragensia is published by Prague University of Economics and Business, Czech Republic. 

ISSN: 1805-4951 

https://doi.org/10.1108/FS-12-2019-0105
https://doi.org/10.1080/10447318.2020.1861761
https://doi.org/10.1108/jm2-02-2022-0059
https://doi.org/10.1108/MD-09-2019-1318
https://doi.org/10.1108/MD-09-2019-1318
https://doi.org/10.1504/IJEBR.2021.113152
https://doi.org/10.1057/s41264-020-00074-w
https://doi.org/10.15240/TUL/001/2021-3-009
https://doi.org/10.1111/j.1468-0297.2009.02345.x
https://doi.org/10.14456/easr.2022.17
https://doi.org/10.1504/IJTM.2021.115761
https://doi.org/10.1093/rfs/hhy137
https://doi.org/10.1108/IntR-12-2012-0244
https://doi.org/10.1108/IntR-12-2012-0244
https://doi.org/10.1007/s10258-022-00210-5
https://doi.org/10.1177/09732586211032092
https://romisatriawahono.net/publications/2016/wahono-slr-may2016.pdf
https://doi.org/10.4018/JGIM.20210701.oa9
https://doi.org/10.1108/IMDS-01-2019-0011
https://doi.org/10.1108/IMDS-01-2019-0011
https://doi.org/10.1109/CITSM47753.2019.8965348
https://doi.org/10.1504/IJPSPM.2020.105089
https://doi.org/10.1016/j.chb.2016.08.017
https://orcid.org/0000-0002-6646-2991

